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ATELJE UNGAR - IKEA PROJECT

+ Collaborative project
+ Brief set by IKEA Manchester

QBigier.

Brief: To work as ateam on developing a research and testing process which explores how individually Our focus is to embedded the role of ikea into future generations,

and collectively relate to IKEA objects in the homes (now and in the future), design to helps IKEA meet enabling them to become concious consumers of IKEA throough

their goals to become climate positive and regenerate resources while growing the IKEA business. an interactive concept that can create construction habbit and
enable shaping future generations to upcycle and be aware
citizens.

*ATELJE UNGAR is a swedish words meaning A Workshop for
Kids
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An IKEA initiative to create conscious future citizens by inspiring kids.
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The Journey to Ateljé Ungar
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riegular business,
As soon as it becomes
popular, IKEA day out
concept will be illustrated

The idea is
introduced &
Ateljé Ungar is
tested & launched
after approval

Social media pages for

Ateljé Ungar are launched

with warkshop details for
parents & kids to read.

IKEA Day Qut is launched
at Arndale Market with fun
activities for kids as well
as families, promoting the

‘Can you hear the eco? Ateljé Ungar . tEEmesmeeses
tag line is put out

ATELJE UNGAR - FLOOR PLAN

Creative zone Play zone

Stora
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Workshop space

Atelje Entrance Atelje Reception

Atelje Playzone Atelje Reception Atelje Playzone
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HEALTHIVERSITY

+ Brief set by RSA Student awards 2021

+ Location: Smithfield Estate Manchester

+ Shortlisted in RSA design award

+ Social housing and commuity, future proof home
+ Age friebdly design

+ Passivehaus Approach

+ Adaptable Space

The Brief: to have an innovative ideas which harness \\1 )

‘Age Friendly’ design approaches in Smithfield Estate, OMJ\A/A
Manchester. Create a proposal that support ageing- '
in-place from the outset. Homes should be built
with the needs of all people who live in them over
their lifecourse (200+ years). The proposal should be

explicit in its consideration of adaptibility.

1<

This project is researched and
developed remotely because of the
pandemic issue. All informations was
gathered from the tenent surveys
and reviews from the website, and
discovered the site through Google
Earth.
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Anti - social he st
Noise issues g v o Lack of shared

behavior Dariand (st outdoor activity

Green Passive Design encourage activity Healthy community
Sustainability and promote diversity
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The cONcept is all of three floor
most of rooms must be able to absor
energy from a green space. Double-h
ceiling with a vertical green wall cr
a dramatic sensation and peaceful at
phere.




e Biosolar Roof

Green wall

Doubled
glazed
window
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Private Garden \ <
& Indoor Fountain

Based on the movement of the
sun, by placing a south-facing
window will help to absorb a
natural light and sun’s heat
energy to warm

the building during winter

A doubled glazed window will help
in minimising noise and insulated
the building.

Even though the cost of installing
double glazed is higher than single
glazed window; But they will pay for
themself with lower energy costs
and positive environmental impact
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Wheelchair Friendly Extra Bed Party Time WITH WORKING BEE OUTLINE
REPRESENT THE SYMBOL OF TURNS EXCERCISE INTO ELECTRICITY.
MANCHESTER PROMOTE HEALTHY LIFESTYLES

Ground floor BETWEEN RESIDENTS

THROUGH RENEWABLE
Generate electricity ENERGY.

Ourdoor Eco Gym Wheelchair Accessible

EXTERIOR




THE BAMBOO HOUSE - LIVE BRIEF BY THE BODYSHOP

+ Part of RDE design Awarda
+ Pop-up store
+ Manchester arndale

N\
5

A\

&

The Brief : Create a compelling pop-up solution
to visibly address the sustainability objectives.
The design need to work within a compact space
(25 SQM) that include mobile payment. The design’
solution will be assessed both of its sustainable
design credentials and ability to communicate.
these in an authentic and embedded way.

Customer target group: Young (<35), smart_and,
ethically engage women. These women are. a.
multi tasker and live in urban environments, They
are time poor, have an affinity to our purpose, dem
and more from brands they engage with and are
future focussed. Community is important to them..

The proposal is answering how can bodyshop
deliver a unique and immersive brand experience.
for use in pop-up locations that drives forward
our sustainability objectives on every level. -
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Be like bamboo:
The higher you grow the deeper you bow and

the greater you show love to the planet.

ACTIVIST ZONE

This corner will be the point that show customers
about activist campaigns and social evenfs that
The Body Shop has done from the past,

fo increase the greater awareness

- — ~ of the Brand

The picture of each events will be pinned in to the

cork board wall and connecting with a string rope to
,help to leads people eyes.

Acrylic
el A

Shoppers can get a unique Instagram filters by scaning
the QR code placed beside each events. They can
having fun with a cool filters and can also help
to spread social and environmental issues

to ofthers through social media.
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Rain-proof roof
can be use both
indoor and ourdoor

3000 mm
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-
Foot pump hand sanitiser vy numbed : \
ok » ‘
w Sw© T T I

"

Bamboo structure

3000 mm

state 5 core values of The bodyshop
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This is a pop-up hybrid store that aims to promote sustainability and give

customers memorable experiences with safety measure for the new normal \asg S o J",wH‘.HA!N{lJ!!Ji
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Bamboo has been recognise as a material that support livelihood, the
Portable Floor

environment and women’s empowerment. It's fast-growing, easy to cultivate

and can be processed in huge variety of products, which generate jobs for {3 ‘ ) 3
women especially in rural area. This characteristic of bamboo is linked to
Eor B what The Bodyshop aims to focus on, so this bamboo concept store will
: increasingly help to spread the brand identity. ‘
Bamboo i f the best friendl terials, it h high = “ -
amboo is one o e best eco-friendly materials, it has a hig
b e strength and lightweight. It less energy intensive to SUUTH|NE ZUNE
wheelchair access transport than many other materials of

Customers can engage in creating and listening to the Sound of Natfure.

/PRUDU T DISPI-HY A hands-free rainstick machine will ‘help to make a sound reminiscent of

falling rain:t operated by ‘a foot. pump, to avoid touching surfaces.

comparable durability.

Surrounding by this natural material
Floor decals will make customers immediately

remind customers r‘egCOgniSES that The BOd)’ShOD
to keep their distance

This rainstick helps fto creafe a relaxing and calming atmosphere

while enjoy observing around, also  atfract curiosity of children.

is strongly focus in

. 4 They can take a guide of how to DIY at home using recycle materials. This
sustainabiliy.

activity can enhance a relationship between parents and kids
24,6 SOM o Scan Here
This is the
product display zone.
OR code placed beside each items allow
customers to retrieve more informations about the

~ products, using their smartphone. By scaning QR

in this pop-up store, they can order instantly
with a Free-shipping promotions.

VIRTURAL MAKE UP ZONE

Customers can enjoy the real-fime virtual beauty
experience using a Smart Mirror.Ai and Ar systems
can be a beauty assistant finding the items that best
fit to the customers. They can keep a picture of their ~
virfual makeup in a bodyshop app privately for furthur
decision or instantly share to social media which will
rewards as a discount or voucher.

Handicraft Furniture
Rattan and bamboo

This mirror can control by using smartphone or gesture
for safetiness. This helps to enhance customers experiences
and substitute the make up tester, to be most suitable

160 Vgt
for the new normal world. o
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END OF LIFE

At the end of its life

it could be either recycling or upcycling to support the
community. This can turn info a temporary shelter and
could be donafed to homeless organisations.

TENT CANVAS FRBRIC

™ Hangg orleing
?\md as the entome
o} each voom

BIND ITS ROPE 10
THE BAMBOO COLUMN



FINAL MAJOR PROJECT: TRAID NEIGHBOURS

+ Community project
+ Location: Castlefield chapel

TRAID NEIGHBOURS is a proposal for future
“TRAID " community program. It re-introduce
the importance of upcycle and help in reducing
fashion waste in the community. The purpose of
this design is to promote the sustainable living
and the engaging in circular economy as keys to
the future fashion.

The accomodations inside TRAID Neighbours are
design to be a solution to sustainability world. The
space will be provided with: Sustainable class,
Traid talk, textile upcycled workshop, charity
store and donation, consultation for CBD, meeting
space and the immersive experience of digital
fashion

The building is represent itself through the use of
fabric throughout the whole journey. It showing
the contrast of lighter element that use in fashion
such as textiles, are contrasted with architectural
building meterial such as red bricks.



—— FLOOR2

- | FLOOR 1

MAIN ENTRANCE

FLOOR 0

FLOOR -1

FLOOR -2

PATCHWORK Add Volumn Adjust to Vertical Move, Connecting
CONCEPT Arrangement Extrude,
along the building Void Balancing

The Patchwork concept - illustrated as giving a new life to clothes which is link to the main
purpose of the design. Patchwork is a form of needlework that involves sewing together

pices of fabric, it similar to the idea of bringing people together, creating connection and
harmony.

Ground Floor
1. Emtrance tunnel

Second Floar

apariance

TRAID TRAID TRAID TRAID TRAID TRAID
sustainable charity store sustainable CBD coffee Digital
class and donation workshop consultation experiences

T
- kmitting werkshop
| 4. Tie-dye workshep
8 . Fire exit
1 5. liftestair

7. 1iF and stair £
5 Toilets E
9. Material lab !-
10 Outdoor seating and chsthes drying space i
B

Designer, Learner
Il The Neighbour

[l The Technophile,
CBD (compulsive buying disorder)
Environmentalist

Digital fashion

Traid Education

Reading Area

CBD Consultation room
Recycled fashion display
Staff office

0 Information center

Charity store

Traid Coffee
Donation spot

Workshop
for beginners

Repair Cafe
Material Lab
Outdoor Drying space
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TRAID Printing room

TRAID Outdoor space

TRAID WOI'kShOp area _

The workshop is zoned in the lower ground floor to reduce disturba
from noisy movement. It came with a double height space with fa
installat

The parametric ceiling will also be used in this area in the dol
height workshop space. The design of this ceiling installation
be several cylinder shapes of light white fabric, it is designed t¢
curved and floating, enhance the immersive experience and cre
a warm welcoming environment to use the space. The airy silk
created a mesmerizing effect and had everyone excited from
moment they wall

/'.-.-:“/ﬂ//?!

TRAID WORKSHOP



A main key movement that take people
walk through every floors is Having
a balustrade using a mix of fabric
patterns can also act as a walkthrough
gallery for visitors, to enjoy the beauty
and creation of textiles.

TRAID Digital fashion



TRAID CHARITY STORE

MATERIALITY

Linolium : Engineered
Marmoleum Hardwood
chestnut ¥

Floor Material

Homogeneous Red
Vinylsephera Brick
element 5000 Wall
white

corrugated Carpet tile
polypropylene

Wl

Feathersilk
Ceiling
| fabric

Homogeneous
Vinyl

white recycled
voile net
crtain

The parametric ceiling will be installed using light fabric material,
arrange horizontally from the shop entrance to the fitting area at the
back. This will helps in leading people’s eyes and encourage them to
walk and shop to the end of the store. Feather silk will be used as the
ceiling installation material because of its lightweight, flow and trans-

lucent.

COFFEE SHOP VISUAL



FINAL YEAR SUPPORTING PROJECT : TRAID REPAIR

+ Retail Design
+ Location: Northern quarter Manchester
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TRAID Repair is a pop-up store of
TRAID Neighbours. The store will
be located in the city centre, which
aim to encourage people to know
more about TRAID activities and
take part in community upcycling
workshops.
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GROUND FLOOR PLAN —

TRAID Repair creates a space
where people come together to
gain new skills and extend the
life of their much-loved clothes.
Through active mending TRAID
aims to divert clothes from landfills
by extending their life and inspiring
people to learn new skills. This
store is a blended space between
clothes repair workshops and a
charity store.

SECTION B



Concept Strategy

Interweave Patchwork Interconnection

Ceiling Concept Development
(Interweave + Flow)

Workshop+ Retail Visual

SECTION A

The concept of this project came
from the words “Interweave,
patchwork and interconnection”. TRAID“ .
The floor plan is designed to have REPAR ¢
a connected journey which aims to
increase the flow movement in the
store.

One characteristic of this store
is connected furniture which
combines the workshop space and
retail area. Textile walls and fabric
ceilings are also used in the space
to attract people in and show the
characteristic of TRAID.

Shop front




Existing window height: 2986 mm
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Scale: 1:50
ramework Existing Shop window
REPAIR
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TRAID

SUSTAINABLE

WORKSHOP

Display shelf detail
Scale: 1:25

Exisling Ceiling Helght - §486 mm

Display shelf detail
Scale: 1:25
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window graphic
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5 Foot junction detail
Scale: 1:5

Display shelves detail
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Scale: 1: 25

Sliding Cabinet
Scale: 1:25
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DETAIL DRAWING
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Hanging hole

Thread partition Elevation
Scale: 1.25
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Thread partition section HH
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Ground floor Plan
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Scale: 1: 150
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( ) Neon Light Detail A
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Detail B

Scale; 1.5
Thread partition Detail C
Scale: 1:10
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Key:

1. Materlal lab storage area - Fitted Cabinet
Engineered timber,

painted In dulux ‘lvory’ satinwood mixing paint

2. Fabric holder rack

3. 50 mm shadow gap

4. Welded steel frame work

square steel tubing 25x25 mm

supplied by Ross Casters

apply with RAL 1016 Sulphur yellow powder coaling
by Trident powders

5. Bespoke Track lights by Modular lighting Instruments
G. painted wall using Dulux 'polished pebble'matt

7. Peg board wall 1000 x 1760 mm

8. 22mm Square tube Anchor base plate

(sult with 25mm square tubing)

apply with RAL 1016 Sulphur yellow powder coating
by Trident powders

9. 40 mm screw

10. powder coated steel shelf 348 x 311 mm

11. 'Patchwork Pastel’ Vinyl floor
supplied by Forbo flooring system

12. Vertlcle pull out cabinet for material storage
487 x 392 ¥ 655 mm

MATERIALITY

oy >

Powder coated
steel

RAL 1016
SULPHUR
YELLOW

Powder coated
steel
RAL 3033

Ruby Red

Delux paint ‘Ivory’
satin woodpaint

Delux polished
pebber

Matt

Patchwork Pastel
Vinyl floor

by Forbo

Albayzin blanco
Vinyl floor

by Forbo

Linen LVT
by interface

i‘%‘“‘ Barrisol
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“Exchange Theater Manchester”
Fineline drawing + water colours on A3

FREE HAND SKETCHES
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‘Holden gallery’

* Arndale Manchester Cityscape’

‘YORK' ‘ Smithfield estate’ 3\

‘ Manchester Oxford Road’ ‘ Chinatown Manchester’ * MMU campus’ ‘The pronciple’
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“MCR townhall’ 4 ‘First Design Project- water pavillion’
‘Manchester Tram” ‘Royal Exchange Theater’
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* MCR townhall’ * Chior ‘NUOL FAR hallway’

‘NUOL Faculty of Architecture’
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FREELANCE - LOGO DESIGN

LAO ART SEASON
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Since 1986



THANKYOU FOR YOUR TIME

ASIRISOPHAS@GMAIL.COM
AG_DE.SIGN
I SIRISOPHA SITTHIPHONE
+44 7898922518



